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MCQ’S FOR PRELIMINARY EXAM 

1.Noted Odia poet and short story writer Banaj Devi will be honoured with the 38th edition of the 

prestigious Sarala award for her short story compilation of ------------------(Current Affairs) 

a) Kathapua 

b) Kathacharita 

c) Kathasagar 

d) None of these 

2.Bathukamma festival celebrated in which of the following states?(Art & Culture) 

a) Andhra Pradesh 

b) Karnataka 

c) Telangana 

d) Kerela 

3.U.S-2 amphibious aircraft developed by which of the following nations?(Current Affairs) 

a) U.S.A 

b) Japan 

c) Israel 

d) Canada 

 



 

 

DESCRIPTIVE QUESTIONS FOR MAIN EXAMINATION. 

1.Briefly enumerate the role of social business in solving the problems of inequality and 

unemployment?(Indian Economy). 

2.How GST is going to enhance the competitiveness of micro amall and medium enterprises?In this 

context also highlight different hiccups MSMEs are countering while implementing the GST.(Indian 

Economy) 

SOLUTION (MCQ’S) 

1.a 

Explanation: Noted Odia poet and short story writer Banaj Devi will be honoured with the 38th edition 

of the prestigious Sarala award for her short story compilation Kathapua. 

The annual Sarala Puraskar, recognised as one of the foremost literary awards of the Odisha State, 

comprises a cash award of 5 lakh along with a citation. 

2.b 

Explanation: Bathukamma is floral festival celebrated by the Hindu women of Telangana. Every year this 

festival is celebrated as per Shalivahana calendar for nine days starting Bhadrapada Amavasya (also 

known as Mahalaya Amavasya or Pitru Amavasya) till Durgashtami, usually in September–October of 

Gregorian calendar. 

3.b 

Explanation: The ShinMaywa US-2 is a Japanese large STOL amphibious aircraft designed for air-sea 

rescue work. Operated by the Japan Maritime Self-Defense Force, the US-2 is scheduled to replace the 

older Shin Meiwa US-1A in Japanese service. 

DESCRIPTIVE QUESTIONS: 

MODEL ANSWERS 

 

1.Social business: Social business was defined by Nobel Peace Prize laureate Professor Muhammad 

Yunus and is described in his books.In these books, Yunus defined a social business as a business: 

Created and designed to address a social problem:A non-loss, non-dividend company, i.e. 

1.It is financially self-sustainable and 



 

 

2.Profits realized by the business are reinvested in the business itself (or used to start other social 

businesses), with the aim of increasing social impact, for example expanding the company’s reach, 

improving the products or services or in other ways subsidizing the social mission. 

Social business offers advantages that are available neither to profit-maximising companies nor to 

traditional charities. The freedom from profit pressures and from the demands of profit-seeking 

investors helps make social businesses viable even in circumstances where current capitalist markets fail 

— where the rate of return on an investment is near zero, but where the social return is very high. And 

because a social business is designed to generate revenues and thereby become self-sustaining, it is free 

from the need to constantly attract new streams of donor funding to stay afloat, which drains the time 

and energy of so many people in the non-profit arena. 

Countering inequality and unemployment: 

• Remember, the central problem with capitalism as it is now practised is that the system 

recognises only one goal — the selfish pursuit of individual profit. As a result, only businesses 

designed around this goal are recognised and supported. Yet millions of people around the 

world are eager to pursue other goals, including the elimination of poverty, unemployment, and 

environmental degradation. All three can be dramatically reduced if we simply begin designing 

businesses with these goals in mind. And that is where social business plays a crucial role. 

• We live in a particularly suitable time for these experiments with new forms of business, since 

electronic technologies for information and communication can play a huge role in amplifying 

the power of individual entrepreneurs. A social business owner who devises a product or service 

that helps the poor or benefits society in some other way may be able to attract a wide market 

by using social networking and other online tools to spread the word. Thanks to the Internet, 

good ideas can spread more rapidly, and proven business models can grow to scale more quickly 

and easily than ever. Health care, education, marketing, financial services, and many other 

economic arenas can be revolutionised through the combined power of social business and 

technology. 

• It’s exciting to observe how these new economic concepts have been spreading around the 

globe through the efforts of entrepreneurs, executives, academics, students, and political 

leaders. Now it’s time to apply the potential of social business to solving the problems of 

inequality, unemployment and environmental decay — all symptoms of the broken engine of 

capitalism. 

• We owe it to future generations to begin moving towards a world of three zeros: zero poverty, 

zero unemployment, and zero net carbon emissions. A new economic system in which social 

business plays an essential role can enable us to achieve this goal. 

2.Context: The Goods and Services Tax (GST) is all set to enhance the competitiveness of the almost five 

crore Micro, Small and Medium Enterprises (MSMEs) that account for 25% of employment, 40% of 

industrial output and 45% of exports of the country. This, by making them a part of organised commerce 

and offering them a level-playing field. 



 

 

Enhancing Competitiveness:  

• A simplified tax structure and a unified market are the two great promises of GST but the key 

benefits for MSMEs, a majority of whom are getting into the indirect tax net for the first time, 

include lower freight costs, which is estimated to come down by 1.5-2%. Significant benefits will 

be seen in lower cost of raw materials (in the past 2% CST was applied to raw materials 

imported from other states), and a lower tax burden. These benefits will have a more significant 

effect on boosting the cost competitiveness of MSMEs — a sector comprising tens of thousands 

of self-funded proprietary firms, private self-help groups, private cooperatives, khadi, village and 

coir industries. 

• The market base for MSMEs will grow as tax complexities of interstate sales disappear. Original 

equipment manufacturers and corporates will come forward to procure components, semi-

finished and finished products from MSMEs irrespective of location. Since there is no burden of 

tax on interstate sales, MSMEs will also have no issues in accepting orders from other States. 

They can also compete with low-cost imports, as the tax is the same for both locally 

manufactured as well as imported products — especially those coming from overseas low-cost 

producers. 

• GST treats sales and services as one and the same. Hence, there is no additional tax burden for 

MSMEs that operate on the sales and services model of business. 

• MSMEs will also enjoy ease of doing business as there will be no complexities in registration. 

Centralised registration has now replaced multiple tax and registration rules in different states. 

There will be no, or minimal, physical interface of bureaucracy as registration, payments, input 

tax credit and tax liability adjustment, returns, and refunds will now happen electronically. This 

will bring transparency in compliance and will also reduce the compliance cost. 

• Thus, GST will allow flexibility in transfer of goods across states and reduce the cost of doing 

business for MSMEs. 

Countering hiccups:   

• However, the impact of GST on MSMEs will not be the same for all segments — electrical 

equipment, for instance, is expected to benefit from lower freight costs and tax rates, while 

there may be no big positive impact for leather and footwear sectors that are facing stiff foreign 

competition. 

• On the other side, the cost of compliance is a big issue for MSMEs that do not have enough 

specialised manpower, managerial bandwidth, access to facilitation services. GST-registered 

organisations will have to file returns more often and regularly. 

• MSME staff are, mostly, not familiar with using computers and web portals. Hence, they may 

have to seek the help of intermediaries to use a technology-enabled platform like the GST. 

• In this context, it is important that there is handholding for MSMEs in transitioning them to this 

new tax regime. There is also a need to educate MSMEs about the various provisions and 

compliance requirements under GST for MSMEs through seminars, conferences, training 

sessions. 



 

 

• There is a view that availing input credit only for tax paid by the supplier shifts the onus on to 

the customer and this could affect the trust between supplier and customer, especially for one-

time transactions. On the other hand, there will be a new situation where the customer and 

supplier relationship will be based on compliance. 

• That is, customers will prefer to do business only with suppliers who are compliant. MSMEs will 

have to get used to regularising the filings of their returns, as compliance will become a business 

imperative. 

GST is a massive reform and some hiccups in the initial months are unavoidable. The advantages of 

having a unified tax system and easy input credits will outweigh the teething troubles the industry may 

experience in the short term 

 

 


